Abstract-The widespread usage of social media has raised concerns on users' ability to behave ethically in cyberspace. This paper discusses the Muslim behavior in social media among residents in Kuala Terengganu and to explore the factors of values, religiosity and the concept of Maqasid al-Shariah in influencing their behavior. A total of 120 respondents were selected through a multi-stage random sampling and data were collected using self-administered questionnaire. The Pearson correlation analysis shows all the factors determine Muslim behaviors and the level of religiosity indicates the strongest determinants. This study gives implication to JAKIM, MCMC and consumer associations to play a role in shaping the Muslim behavior in social media. The concept of Maqasid al-Shariah need to be strengthen in its application and therefore the Muslim users can decide their priority in using social media.
I. INTRODUCTION
Information and communication technology is growing with the advent of various Internet-based applications. The new media is not just an "information library" to facilitate the distribution of information to a global audience, and even give influence in various communication activities. Nowadays social media is developed into a platform, which is a social network that acts as a social platform in stimulating consumer activities [1] . The popularity of social media is increasing worldwide in which users make it a place to share their interests, as well as channels to express their views [2] .
However, with the speed of information distributed and shared, it does not guarantee the validity and truthfulness of the information. This can lead to a negative impact on the community by believing in the false and inaccurate information. The Malaysian Communications and Multimedia Commission (MCMC) has warned the public not to disseminate false information via SMS or social media. However, many still ignore the warnings and this is evident by the increased cases reported on fraudulent information. MCMC also asks the administrators and members of the group to be cautious when sharing information in their respective groups so that there is no case of false information dissemination. The dissemination of false information is an offense under Malaysian law, including Section 233 of the Communications and Multimedia Act 1998 (Act 588).
Cyber security cases are increasing and this is evidenced by data from CyberSecurity Malaysia where they received about 7962 number of cyber security incidents in 2017 with fraud topping the list (3821 incidents) followed by intrusion (2011 incidents), malicious codes (814 incidents) and cyber harassment (560 incidents) [3] . There were also some cases of dissemination of messages and false news disseminated in social media including false hadith. In order to practise Islam, Muslims must refer to al-Sunnah or the authentic Hadith besides Al-Qur'an. But now many unconfirmed and unauthentic hadiths are disseminated to all social media users especially Muslim users and this definitely will affect their tawheed (faith)
In addition to false information, it also poses a problem to the public about their privacy rights in which their personal information is widely spread on social media. This will affect the dignity of human beings, and in fact various cases involving social media are increasingly involving dignity, religion and even race. This should be taken seriously as it can undermine a nation's goal of where society needs to be united regardless of the difference between them.
The message brought by Islam provides for a moral system capable of promoting harmony and peace in human life [4] . Therefore, the delivery of good messages to promote maslahah (benefit) and at the same time prohibits any messages that can bring harm to life and religion. The objectives of Shariah which is widely known as Maqasid alShariah are to safeguard the religion, life, intellect, dignity and wealth of mankind. Therefore, the main objective of this paper is to determine the relationship between values, level of religiosity, the concept of Maqasid al-Shariah and behavior of Muslim consumers in Kuala Terengganu while using the social media.
II. LITERATURE REVIEW

A. Behavior of users in social media
Mass media is a powerful medium of communication that not only controls the source of information on every individual, group, organization and society but also shape changes in the thinking, attitude and behavior of users who are often exposed to it [5] . The influence of social media on human behavior can be seen from social and emotional aspects [6] .
From social aspect, social media eliminates the relationship with outside societies. They have no limit to connect or communicate with others regardless of space and time. They can interact anytime just by using social media such as Facebook and Twitter, which number of users is increasing day by day. This easy way of interaction makes users farther away from social relationships with outside societies. Human interaction is considered important as it is capable of establishing relationships as opposed to virtual relationships on social media. The growing social media facilities today will benefit the community if not abused. The latest information can be known quickly and easily without much time.
B. Values
The study on human values has been widely done by social scientists to explain various behavioral phenomena including mass media usage [7] [8], religious behavior [9] and consumer behavior [10] . Values refer to the belief that is desired, which becomes principles that guide the functioning of individuals or social institutions [11] . It is a single belief that transcends any conflicting matter, in contrast to attitudes, which refer to beliefs about a particular object or situation [12] . Values are more stable and can explain more than attitudes in one's cognitive system. Therefore, values are the determinants of attitudes and also behaviors.
One of the most important concepts in the theory of Rokeach's humanitarian value is that when the value is studied, it becomes part of the value system in which each value will be arranged according to its priority over other values [8] . The value system is an important tool for individuals to use in resolving conflicts and making decisions. This is because in most occasions the conflict can trigger more than one value issues and people must give priority according to the values that they hold [12] .
The list of values (LOV) was developed based on the Maslow's theory, Rokeach and Feather. It was later developed by Lynn Kahle [13] to handle the Rokeach Value Survey (RVS). LOV is considered easier to translate and closely related to the daily life and behavior of the users. Nine values are used which are sense of belonging, excitement, warm relationship with others, self-fulfillment, being respected by others, fun and enjoyment of life, security, self-respect and sense of accomplishment. The value system directs the formation of moral values which in turn will determine the individual's attitudes toward the moral objects. Consequently, the value system will also help the individual to determine which behavior is necessary and which should be avoided.
The development of new media technology has become a challenge to the value system held by Muslim users. The information is easily obtained can penetrate the culture and value system of the society. External influences especially from the west are more easily absorbed and received without obvious explanation. The western value easily derived from the social media can threaten the value system of the Muslim society practised and inherited since childhood [14] .
C. The level of religiosity
Religious beliefs are a superior force to prevent and oppose any negative elements that emotionally and mentally inflict [15] . Strong holding of religious principles can prevent an individual from being influenced by unhealthy social elements. Religious education which has been infused since childhood, can shape positive self-development of individuals. Religiosity is also seen as capable of rejecting negative attitudes and behavior. Strong religious holdings can be a good moral hold in individuals and thus give them direction to think wisely before doing something immoral [16] . Thus, lack of religiosity had significant relationships with immoral behavior of individual. It is interesting to determine the relationship between the level of religiosity and the behavior of users while using the social media. Therefore, based on the above analysis of the literature, the following hypothesis is formulated:
Ho2: There is no significant relationship between the level of religiosity and consumers' behavior while using social media.
D. Maqasid al-Shariah
Islam regulates a system of morals that can spark and foster harmony and peace in human life. Therefore, the delivery of good messages and the importance of maslahah is very much demanded. On the other hand, any negative message that can invite harm is strictly forbidden. This means that Maqasid alShariah can guide the authority to build a peaceful and prosperous society and upheld Al-Qur'an and Sunnah as a way of life. This intention can be achieved by making five Maqasid al-Shariah principles as the basis for law-making and also to regulate social media use for mutual benefit [17] .
In terms of terminology, Maqasid al-Shariah means the objectives required by Allah S.W.T to achieve maslahah to mankind and prevent harm to them [18] . Everything brought by Islam through its creed, worship and its laws are to achieve good for mankind and to achieve happiness in the world and in the hereafter. This can be achieved by maintaining the five pillars namely to preserve religion, life, intellect, dignity and wealth [19] .
III. METHODOLOGY
This study is a quantitative research using a questionnaire as a method of data collection. It is a cross sectional study among the consumers in Kuala Trengganu. There are 23 districts under Kuala Terengganu Municipal Council. However, the location of this study only focuses on housing areas in the city of Kuala Terengganu and therefore four residential areas were selected which are Taman Dahlia, Taman Teratai, Taman Hajjah Kalson and Taman Jaya. Each residential area would be represented by 30 respondents who were systematically chosen from the list of houses and therefore a total of 120 respondents had participated in the study.
The questionnaires used in this study consist of five parts, namely the background of the respondents, value, level of religiosity, Maqasid al-Shariah and consumers' behavior while using social media. The first part, Part A, requested background information of the respondents, which include gender, age, marital status education background. Part B is to determine the value of the consumers which adopted the List of Value (LOV) by Kahle & Kennedy [13] . The nine items were measured by asking the respondents to rate the importance of each value from 1 'which is very unimportant' to 9 which is 'very important'. Part C consists of 22 items to measure the level of religiosity adapted from the Muslim Religiosity and Personality Inventory [20] . Participants' responses were scored on a 5-point Likert scale ranging from "1" = strongly disagree to 5 "strongly agree".
Part D is to gauge respondents' views regarding the concept of Maqasid al-Shariah. The items were self-developed according to five essentials of Shariah which are to preserve religion, life, intellect, dignity and wealth. The 5-point scale is used to identify the respondents' agreement to the given statements. The fifth part is to determine how Muslim behaves in social media where the items were based on the ten commandments of computer ethics. The same 5-point scale is also used to anchor each item in this part. The coefficient alphas for reliability test are 0.912 for values, 0.869 for level of religiosity, 0.733 for Maqasid al-Shariah and 0.723 for behavior. Therefore, all variables are reliable. Data were analyzed by using the Statistical Package for Social Science (SPSS). Table I describes the demographic variables of the respondents. The study involved 120 Muslim respondents, consisting of 48 respondents (40%) male and 72 female (60%). The respondents involved in this study were among those aged 19 years to 56 years old and the mean age is 33 years old. About 61.7% of them were married while 28.3% were single. Regarding the level of education, a total of 49.2% of the respondents were % were degree holders whereas 27.5% were certificate/diploma holders. Thus, most respondents have high education. There were 59 respondents (49.2%) working in public sector and the least respondents were unemployed or retired (2.5%). It is likely that there are government housing quarters in the residential area of Taman Teratai. In addition, the respondents were also questioned about the most frequent social media applications used in the day. Based on table 1 below, the common types of apps used are WhatsApp (86.7%) and Facebook (59.2%). This is due to the fact that the WhatsApp application is the easiest application to connect with the public through mobile phone and the setup of "WhatsApp group" to deliver information in bulk is quite rampant nowadays. 
IV. FINDINGS
A. Demographic Profile of Respondents
B. Consumers' Values
In this part, the respondents were asked to rate the values according to its importance. A LOV instrument was used to measure consumers' values. Table II below shows the mean score and standard deviation based on the information collected. On a scale of 1 to 9, the total mean score is 7.73.which shows that it is positive. Thus, it means that the respondents perceived all the nine values are important. The highest mean is the value of self-fulfillment question (m=8.13) while for the lowest mean score is the value of "excitement" (m=7.29).
C. The Level of Religiosity
The level of religiosity was measured by 22 items. Participants' responses were scored on a 5-point likert scale ranging from "1" strongly disagree to 5 "strongly agree". The overall mean score is 4.69 which is approaching the value of 5. Thus, the level of religiosity is high and most respondents had responded either at scale 4 'agree' or scale 5 "strongly agree".
D. Maqasid al-Shariah
The respondents' views regarding the concept of Maqasid al-Shariah was also explored. The items were self-developed according to five essentials of shariah which are to preserve religion, life, intellect, dignity and wealth. The 5-point scale is used to identify the respondents' agreement to the given statements. Table III illustrates the findings for this part. The overall mean score is 4.71 and it shows positive results. The statements for items number 5 and 9 which are 'Islamic law can safeguard one's dignity' and 'Islamic law can protect the society' gets the highest mean score of 4.78. This shows that the respondents agree with the concept of Maqasid al-Shariah to preserve especially dignity and society at large. Table IV illustrates the mean score and standard deviation for 10 items relating to the behavior of consumers while using the social media. The items were adapted from the 'The Ten Commandments of Computer Ethics [21] developed by the Computer Ethics Institute. The scale given was from 1 to 5. The overall mean score is 1.68 and since the items are negative therefore shows that the respondents did not behave negatively. Pearson's correlation analysis was used to test the relationship between these two variables. The findings show that there was a significant relationship between the consumer values and consumers' behavior (r = 0.0007, p =-.245*) Thus, the null hypothesis 1 is successfully rejected. It is proven that these two variables have a correlation but the absolute value of r was small indicating weak correlation between the variables. The negative relationship means the higher the score for value, more positive behavior portrayed by the respondents. Notably, since the items for behavior are negatively stated, the lower score means positive behavior.
E. Consumers' Behavior on Social Media
Ho2: There is no significant relationship between the level of religiosity and consumers' behavior while using social media. The results shown in Table V indicate that the null hypothesis is successfully rejected. The result shows a moderate negative relationship between the two variables in which the value r = -0.393 **. Thus, there is a significant relationship between the level of religion and the behavior of Muslim consumers in social media among the people in Kuala Terengganu. This study is consistent with past research which stated that high level of religiosity can direct consumers to think wisely before committing something immoral.
Ho3: There is no significant relationship between the concept of Maqasid al-Shariah and consumers' behavior while using social media. The third null hypothesis is also tested by using Pearson's correlation coefficient. The findings show that there is no significant relationship between the concept of Maqasid al-Shariah and consumer' behavior in social media (r = -0.342, p = 0.000). Thus, reject the null hypothesis 3. The results can be seen in Table V 
V. CONCLUSION
The results of the study have implications for many parties especially the authority concerned in order to educate users to behave ethically especially when using social media. This article determines the relationship between consumers' value, the level of religiosity, Maqasid al-Shariah and Muslim behavior when using social media. The statistical analysis shows all the factors determine Muslim behaviors and religiosity indicates the strongest determinants. This can become a guide in developing computer ethics especially for social media. Future studies on this can look into aspects of values, religiosity and Maqasid al-Shariah.
The authority such as the Malaysian Communication and Multimedia Commission is recommended to adopt the concept of Maqasid al-Shariah in shaping the behavior of social media users and as such can preserve religion, life, intellect, dignity and wealth. The Muslim needs to be educated to always give priority to these five pillars of Maqasid al-Shariah in their action including in cyberspace. This can indirectly protect them from being the victims of defamation, fraud, privacy and unsafe activities while using social media.
Religious institutions within and outside the government should also play an important role in educating Muslim users. Muslims are encouraged to propagate Islam and all messages should be delivered without containing the elements of uncertainty and defamation so that the sanctity of Islam is always upheld. There is no other way to educate Muslim users except through religion.
